
Thriving Online Business Fuels Sales Growth
Six languages, � ve currencies, 733 percent growth since 2006: 
thanks to Intershop’s En� nity Suite 6 packaged 
software, Elkjøp is going from strength to strength.

About Elkjøp

Established in 1962, Elkjøp is 
Scandinavia’s leading provider of 
electronic products. 

The Norwegian company’s product 
range spans consumer electronics, 
household appliances, telecommu-
nications, photography, and IT. 

Employing some 8,000 people in 300 
stores, it is active in eight markets: 
Norway, Sweden, Denmark, Iceland, 
Faroe Islands, Finland, the Czech Re-
public and Slovakia. 

Elkjøp is part of Dixons Retail plc, 
Europe’s leading consumer electro-
nics retailer.

For more information about 
Elkjøp and its online store, visit:
www.Elkjop.no.

Throughout Scandinavia and parts of Eastern 
Europe, customers shopping for 
telecommunications products, consumer 
electronics, cameras, and computers can � nd what 
they want at Elkjøp, a leading provider of electronic 
goods with more than 8,000 employees and 300 
stores in eight countries. Elkjøp is headquartered 
in Norway, where the company achieved a market 
share of nearly 35 percent in 2011. In Sweden and 
Denmark, Elkjøp trades under the name 
Elgiganten, while its outlets are branded Gigantti 
in Finland, Elko in Iceland, and Electroworld in the 
Czech Republic and Slovakia.

Scenario

In the huge, sparsely populated countries of Northern 
Europe, online sales have grown steadily in 
importance over recent years. Millions of 
Scandinavians use the Internet every month to obtain 
product information and make purchases—and the 
number is rising. Elkjøp wanted to enter the online 
market at an early stage and was looking for a stable, 
scalable, and localizable e-commerce solution that 
would be up and running fast. After all, electronic 
products are some of the most popular items among 
e-commerce customers in Scandinavia, according to 
a study by Hamburg-based analysts yStats.

Solution: a standardized but 
� exible platform

To meet its customers’ high expectations, Elkjøp’s 
priority is to provide an extensive product range at 
competitive prices. But other factors also need 
considering in the e-commerce arena, like o� ering a 
choice of payment methods, providing online 
support to counter customer uncertainty, and 
preventing abandoned orders or costly returns. The 
degree of complexity increases if, as with Elkjøp, the 
Web store needs to expand across national borders 
and overcome language and currency barriers. 

The solution was a central, standardized e-commerce 
platform capable of storing product and customer 
data, managing logistics and payment systems, and 
providing all countries with the necessary marketing 
tools. 

At the same time, the national sites can be adapted 
to regional variations, including making changes to 
the product range. The electronics experts thus 
needed a powerful e-commerce platform that would 
support its many requirements, particularly in terms 
of di� erent languages and currencies.
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»The Intershop platform is highly 
stable, and we don’t have any 
problems when it comes to 
security. Implementing the 
Intershop solution enabled us to 
streamline processes and save 
costs, while also driving forward 
our international expansion.« 

Hans Petter Gulbransen
Head of CIO O�  ce, Elkjøp

Tried and true e-commerce expertise

Following extensive market research, Elkjøp opted for 
Intershop and its globally proven En� nity software. 
That was back in 2002. 

Today, the software is upgraded to En� nity Suite 6 
and the quality of the solution remains consistently 
high, with more than 2,400,000 visitors and some 
35,000 orders processed weekly without a hitch in 
peak season. “We can be very satis� ed with the 
results so far. The Intershop platform is highly 
stable, and we don’t have any problems when it 
comes to security,” says Hans Petter Gulbransen, 
Head of CIO O�  ce at Elkjøp. “Implementing the 
Intershop solution enabled us to streamline 
processes and save costs, while also driving 
forward our international expansion.” 

Customer-friendly 
multi-channel strategy
The new En� nity-based online sales channel 
scores highly on usability, with the homepage fea-
turing a centralized product guide and an unclut-
tered structure. 

Customers thus have all the necessary information at 
their � ngertips and can also identify the nearest store if 
they prefer personal advice. 

Online buyers bene� t from a user-friendly ordering 
process that provides easy-to-understand information 
on payment options, � nancing options, and shipping. 
The shipping status can be checked online at any time. 
In case the customer is not satis� ed with the product, 
it can be shipped back or returned to the nearest 
store—just one example of the way Elkjøp’s smart 
multi-channel strategy is tailored to customer needs. 

Set for future success

Business is going well for Elkjøp, whose online sales 
have increased by 733 percent since 2006. But the 
electronics specialist already has new projects in the 
pipeline for the future. Thanks to Intershop, the 
company is well positioned to withstand the tough 
competitive environment it operates in. 

The focus is now shifting to social networks and 
mobile commerce projects. “Although we already 
have many mobile customers, it’s an area where 
we need to do a lot more. We’re currently 
developing the right strategies for us so that we 
can implement the appropriate solution,” says the 
Head of CIO O�  ce. Gulbransen is in tune with market 
trends: the Scandinavia B2C E-Commerce Report 
2011 reveals that nearly 20 percent of Norwegians 
used their smart phones to go online in 2010—well 
above the EU average. The company is also currently 
creating a Facebook presence. Whatever challenges 
Elkjøp faces in the future with its Web store, with 
Intershop and En� nity Suite 6 it will always have the 
support of a strong and committed partner.
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Intershop is the leading independent provider of 
innovative and comprehensive omni-channel 
commerce solutions.

How do you achieve ambitious goals in times of 
change? All you need is a partner who can help make 
complexity simple.

Unlock your potential with the exciting possibilities 
of Intershop’s unrivaled technology and extensive 
market knowledge.

For more information on our solutions and 
services, visit www.intershop.com.


